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Movember 
is Here… 

The month of November is 
“Movember Month” a move-
ment which started from humble 
beginnings in 2003 where two 
mates Travis Garone and Luke 
Slattery came up with an idea 
over a beer in a bar in Melbourne. 

The moustache an iconic fash-
ion trend of past decades had all 
but disappeared a conversation 
the two had with each other. This 
very same conversation ended up 
bringing to life a past trend and 
from that simple yarn little did 
the two know a movement would 
start to grow. 

This conversation by the two 
sparked an idea of their mates 
growing a Mo to campaign for 
men’s health and prostate cancer. 
The first challenge of Movember 

was to ask for ten dollars to grow 
a Mo which 30 men participat-
ed. The idea was a success and in 
2004 participants grew their Mo 
for a cause and Movember was 
formally established.  

The Movember movement has 
gone from strength to strength 
and now is recognised globally.  
A month-long celebration of the 
iconic moustache which raises 
awareness for men’s health issues 
especially depression and prostate 
cancer. 

The charity focuses on men-
tal health and suicide prevention, 
prostate cancer and testicular can-
cer and aims to change the face of 
men’s health by taking them all 
on. With over 1250 men’s health 
projects funded globally they are 

achieving ongoing men’s health 
research along with transforming 
how health services reach out and 
support men. The drive and ded-
ication are what this charity is all 
about, with the outcome that all 
men can live happier, healthier, 
and longer.  

The staggering statistics show 
approximately 10.9 million men 
globally facing a diagnosis of 
prostate cancer while testicular 
cancer is the most common can-
cer in young men. 

One man dies by suicide every 
minute globally with 75% of su-
icides being men. Movember 
sets to give men the facts, while 
changing behaviour for a better 
outcome. For those men interest-
ed in growing a Mo this Novem-

ber, whether for your own person-
al reasons or to show support for a 
loved one or just to show support 
for all men, whatever the reason 
growing a Mo this Movember will 
be the most important one you 
will ever grow. 

Another way to raise aware-
ness for Movember is run or walk 
60km over the month to repre-
sent 60 men who lose their life to 
suicide each hour globally. Get a 
group together and organise a fun 
filled event which will raise funds 
and be enjoyable for all.  

Movember has become a well-
known annual event and for any-
one interested in supporting this 
charity should visit their website 
for more information. To create 
services that work specifically 

for men in Australia the chari-
ty requires strong partnerships 
to achieve their goals toward 
men’s health, and if any business 
or organisation is interested in 
supporting Movember can make 
contact by the following contacts: 
www.au.movember.com  
or by emailing at  
info@movember.com  
or alternatively   
1300 GROW MO  
(1300 4769 66). 

As a community let’s work 
together to advocate, promote 
awareness, educate, and raise 
funds for men’s health  
this Movember.

 

Reborn the Rose 
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Catholic Education is committed to best 
practice in student protection policies  

and procedures and is an equal  
opportunity employer.  

Our schools exist not to be different,  
but to make a difference.  

Diocese of Rockhampton – Catholic Education.

The successful applicant would be expected to 
support the Catholic ethos and practices of the 
College. Applicants for the position must hold a 

current Blue Card (Working with Children 
Check from the Commission of Children and 

Young People) or be willing to apply for one.
A copy of the Job Description and 

Employment application package are 
available on our website: 

www.maristcollegeemerald.com.au/
employment.html 

or from the College Office.  

Please submit your resume and cover letter by 
email (preferred) or post to:

The Principal ~ Mr Mark Green
Marist College Emerald 

PO Box 81, Emerald Qld 4720 
Email:  marist_jobs@rok.catholic.edu.au

Applications close Friday,  
8th November 2021 

Jeppesen Drive  |  PO Box 81, Emerald Qld 4720
Phone: 07 4994 9100 

Email: office@mcerok.catholic.edu.au
www.maristcollegeemerald.com.au

The Technician provides support 
services to the Science Teaching 

programs at the College. 

POSITION VACANT 

MARIST  
COLLEGE 
EMERALD

Laboratory Technician 
(Term-Time – 35 hours per week) 

And a Happy Diwali to you 
Financial Planning Lessons 
from Diwali 

In this week’s segment we are taking a 
break from our Superannuation Series to 
talk about a festival that is celebrated by 
over a billion people all over the world - Di-

wali, the festival of lights. This year the fes-
tival will run from the 2nd – 4th November. 
During the festival Lakshmi, the goddess of 
wealth, is worshipped! Given we are literally 
celebrating wealth, what better festival than 
this to look at some key financial planning 
lessons to be learnt from.

Move from the darkness of ignorance 
to the light of knowledge 

Diwali involves the lighting of lamps to 
remove the darkness around us. The lamp 
signifies knowledge, and when it comes to 
your finances and financial position, knowl-
edge is key. An understanding of where you 
are now, where you want to be and possi-
ble routes to get there is key to a successful 
and secure financial future. This may often 
mean seeking the advice of experts and spe-
cialists to achieve this; think accountants, 
insurance brokers, financial advisers. 

NIYATI KHANNA
CFP® Professional, 
CA, MBA 
[Finance & Strategy] 
representative 
of Alman Partners Pty Ltd,  
Australian Financial  
Services Licence No:  
222107

Note: This material is provided for GENERAL INFORMATION 
ONLY. No account has been taken of the objectives, financial sit-
uation or needs of any particular person or entity. Accordingly, 
to the extent that this material may constitute general financial 
product advice, investors should, before acting on the advice, 
consider the appropriateness of the advice, having regard to the 
investor’s objectives, financial situation and needs. This is not an 
offer or recommendation to buy or sell securities or other finan-
cial products, nor a solicitation for deposits or other business, 
whether directly or indirectly.

Remove the Clutter / Noise 
In preparation for the arrival of Diwali, 

families begin spring cleaning their homes 
weeks in advance. This results in a lot of de-
cluttering and ultimately a cleaner and less 
messy home and environment. You can 
also declutter your finances. Anything that 
is not in line with your investment philos-
ophy or is not aligned to a goal is potential 
clutter and something for you to reconsider. 
Each aspect of your financial plan is like a vi-
tal component of your car engine and has its 
own role to play. Anything that sits outside 
of this is possibly only contributing to the 
clanking sound in your car! 

Your way all the way! 
Everyone who celebrates this festival has a 

different personal situation and so their cele-
bration varies. Each family could have its own 
tradition and view on how they wish to cele-
brate, and it is all accepted. Similarly, your fi-
nancial plan needs to be customised to cater to 
you and your needs and goals. There is no one 
size fits all solution, so be wary if anyone pro-
poses a universal solution that works for all. 

Now and the future 
Diwali in its true sense (like all other festi-

vals) is about time spent with near and dear 
ones, special memories created and wishing 
well-being and prosperity for all. The tradi-
tions and practices should never come in 
the way of you being able to truly enjoy this 
special time! In the same way your finan-
cial plan, while focusing on your medium 
to long-term goals, should not restrict you 
from being able to continue doing things 
and being with people that are most impor-
tant to you in the present!  

We will be back next week with our Super-
annuation Series. In the meantime, Diwali is 
an occasion to celebrate victory over defeat, 
light over darkness, awareness over igno-
rance, an occasion to celebrate life. May this 
auspicious occasion light up your life with 
happiness, joy and peace. Happy Diwali! 


